
Welcome to The BeYOUtiful Life Facebook Group! 
Being a member of this group is a huge honor and privilege and we are so 
glad to have you!  We wanted to review a few simple tips with you so know 
you how you can have the MOST success with this group!   

As a member of the group, it is expected that you will help by commenting 
and posting!  You can’t just SIT in this group and watch.  Comments bring the 
posts back into our clients feeds.  What we don’t want is just “likes”.  When you 
just “like” a post, that does very little for our organic reach and doesn’t give a 
lot of credibility to the post. 

If you can commit to commenting on at least 10 posts a week, that would 
be perfect.  Comments should be 10 words or more, so they have substance 
and support the post.  Great comments look like this: I totally had the same 
thing happen to me! My skin has completely changed and my Mom also is 
obsessed.  It’s really an innovative product.   

And 2 or more times a week, post your own well developed testimonial, 
someone else’s testimonial, before and after or success story, which will help 
the group appear in more feeds!   

PSST!!! Before you hit POST on your new post, scroll to the top of the post 
and click Albums and add your post to the correct album or create an album it 
would fit into! This will help us all be able to find the posts in the future 
because they will all be categorized! 
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Explain this group to me… 

We created this group as a way to have social proof and testimonials that 
Mary Kay products work and that our Mary Kay selling opportunity works!  The 
number one reason people make a purchase today is because of social proof!    

What is social proof?  It’s is a psychological phenomenon in which people 
follow the actions of others to fit in.  Simply put, social proof influences 
people's decisions and behaviors. 

Research shows that 84 percent trust online reviews as much as a personal 
recommendation. And they make that decision quickly: 68 percent form an 
opinion after reading between one and six online reviews. And on top of that, 
80 percent Americans are now shopping online, according to a new study 
from Pew Research! 

So, this group provides online reviews to help them make a decision and 
catches people online where they like to shop from the comfort of their home. 

Also, as a member of the group, you agree to never contact anyone who is 
not personally your client within the group or outside the group. If it is learned 
that you are soliciting in anyway to others within the group or privately, you 
will be blocked and removed from the group.   

We want to make this a safe group where we can all support each other and 
cheer one another on.  Now, let’s get after it!  

What’s my social media strategy? 

Before we talk about the group, let’s talk about your personal Facebook page 
because it starts there!  You have two options on your public Facebook Page!  
Create Curiosity or Give It All Away. 

The “Give It All Away Approach” looks like this:  
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You go on Facebook and you post that you “sell for ABC Company Now” and 
you change all your pages to say the new company name and I work for “ABC 
COMPANY”.  Basically, you brand yourself with that company name.   

And because of that, you can almost do yourself a disservice and here’s why: 

People always have an opinion.  Good, Bad, or Indifferent, people have 
opinions.  If you post that you are with a certain ABC Company, some people 
will not be interested off the bat because of a preconceived notion of that 
company.   

They will google the company, arrive at their own answers and then just 
decide they are OR are not interested in your product and YOU NEVER EVEN 
knew they did that.   

Worst yet, they may decide they are interested and find a random rep that 
sells online and they order products there! Again, you NEVER EVEN KNEW 
this was happening.  Not ideal! 

The "Create Curiosity Approach” looks like this: 

You don’t have your company name splattered all over your pages and make 
no mention of it publicly.  So your Facebook Page and your posts are the 
types of posts that create curiosity.  This is definitely better and here’s why: 

Instead of you chasing down people, people start to reach out to you asking 
what amazing Miracle Product you are using!   

You can also add them to the group so they can see what it’s all about. Once 
they are in the group, they can form an opinion in the safety of a group of 
people who are all raving fans!! 

So, the goal is to post things on your Facebook page that elicit curiosity.   
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If you have been doing it the other way and yours says your company name, 
you can absolutely change things around!  

Or keep doing it as you have been and see what results you get!  No need to 
totally redo what you have been doing, but play around with it to see what 
results you get! 

Great “Create Curiosity” Facebook Personal Page Post examples: 

I’ve been using this new skincare line and my wrinkles are gone. Look at this 
photo…can you notice the difference?  So crazy!  [Insert Before & After Photo] 

I had these super dark circles and I tried this new product and look, does my one 
eye look different? Can you notice or is it just me?  Which eye did I put it on?  1 or 
2? [Insert Photo]   

I have had the hardest time finding a hand treatment that prevents my hands from 
cracking in the winter.  Anyone else have that issue? (Gives you a list of people 
who would benefit from your product!  Then you can follow up and send them a 
private message.) 

VOTE NEEDED: My lips are so dry! AHH! What do you all use for that?  (Then invite 
people to your group and tag them in a Satin Lips Post.) 

GO LIVE: You can also Create Curiosity on your page when you go live! You can do 
a makeup tutorial, you do not mention the company or names of the products you 
are using.  And you can let them know to comment below with a 1, if you’d like me 
to reach out to tell you what eye liner product I am using now.  Comment below 
with a 2 if you’d like to know the brand of concealer I’m using etc. 

That puts you in control.  It lets you know WHO is interested in your secret product.  
Versus when you tell them everything up front, you have no-one to follow up with 
because no-one is asking questions.   
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It’s very strategic and smart to not share your company publicly AT ALL until 
you have them in a private message or in our private group.  Very different 
strategy from what our company teaches, but effective. 

Who should I add to the The Your BeYOUtiful Life group? 

The group is intended for several types of people: 

1. Mary Kay consultants that you add to your team who would like to be active 
participants.  I always ask them before I add them and explain how it works. 

2.  Potential new team members so they can see what we are all about. 

3. All your clients who are interested in being added. 

4. Any friends who would like to learn more about innovative skincare and makeup  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What’s my next step? 
Your goal as a member of the Facebook Group is to add 5 new people into the 
group daily.  It’s a manageable goal that you can stick to! 

Daily Goal: 

5 new people added to the group daily 

Building Rapport: 
You’ll want to start by building rapport with the next person you’d like to add to the 
group.  It’s great to first go to their Facebook page, scroll a little, like a few posts 
and comment on a few posts.  That shows them that you are appearing in their feed 
and that you care.  

Then, of course, talk to them like they are a human.  Treat them like a best friend. 

Don’t just copy and paste a script and hope for great results.  People want to know 
you care, so take a moment to check out their page, ask about what you saw, ask 
how they are doing, etc.   

After rapport building, then you can include a script, but make it sound natural and 
cool. 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Magical Scripts: 
You’ll want to send a private message like this and we’ve included several different 
scenarios based on how you know them. 

Current Client: 

Hi Sarah!  You popped up in my feed.  So cool you were baking cookies with your 
Mom.  I love it. How are you doing?  How are your products working out so far?  

She replies.  You reply with some small chit chat. 

Then you ask, “That’s awesome! So glad to hear!!  So, I’m in a private group on 
Facebook for people who love Mary Kay skincare and makeup, which I know is 
totally you, and it has tons of testimonials and info about new product launches. 
Would you want me to add you to the group so you can see more?  

 7  



Real Life Example shown in the photo below. 

Haven’t Met Yet, But Coming To A Party: 

She says via text message, “Hi this is Sarah! I’m RSVPing to the upcoming 
appointment with Jessica Smith.  Can’t wait to meet you.” 

You say, “Hi Sarah!  Looking forward to meeting you! I’ll see you on the 28th at 
6pm.  Also, are you on Facebook?  If so, I have a group with information about the 
products and lots of testimonials if you’d like to check it out before we get 
together?  Just let me know your Facebook name and I’ll add you in.” 

Random Non-Mary Kay Facebook Friend: 
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You start: I was cracking up at your post about the dog food.  HA!!  What on earth. 

She replies: I know!  I could have died! 

You reply: Is she okay?  OMG!  SO funny!! 

She replies: Yes, she’s totally fine now. 

You reply: So funny!  hahah..What’s new?  How have you been? 

She replies: Great!  Kids are getting so big!  It’s been nutty!  You? 

You reply: Ditto.  Love it.  But crazy. I’ve been doing a lot with an anti-aging 
skincare and makeup company lately online.  Having tons of fun with it.  Actually, I 
have a Facebook group I could add you to if you want to see some pretty amazing 
transformation from the products?   P.s. so glad the dog is okay!  

After adding her, message her: 

Okay! I added you to the group!  I tagged you in a few posts of my favorite things 
so you can have a look around too!  

Potential New Team Member: 
Hi! Yay!  We are friends now.  Okay, so I actually have a Facebook group I could 
add you to that has information about Mary Kay products and testimonials and 
crazy before and after photos.  Want me to add you in so you can see more?   

When she agrees, I add her in.  Then I tag her in the pinned announcement post 
explaining the rules of the group.  And then I tag her in three products and 
comment on it for her to see.  More details in Step 4 on how to roll this out! 
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What is ATM? 
In short, ATM stands for Add, Tag, &  Message and it’s the strategy to build your 
online empire!!  

Your job is to: 

ADD people to the group 

TAG them in the pinned post and three additional posts and  

MESSAGE them privately.  

That’s it!  The more you do this, the more new clients and new team members you 
will accrue.   

PSST…A perfect goal is to add 5 people to the group a day.  

ADD: 
You want to ADD people into the group.  Use the scripts above to add them to the 
group. To add someone to the group on a computer, click the Add Members and in 
the empty box start to type their name.  Once you see it, click it and select add.  
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Here is the button you click to ADD someone from a smart phone. 
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TAG: 
You’ll then want to TAG them in the Announcements at the top.  It starts with the 
words “Welcome to Your BeYOUtiful Life!” and was posted by Ana Sandoval on 
January 15.  [See Photo] 

If you can’t find it, find the “Announcements" tab and it is in there.  

It is important that ANYONE you add to the group (client or consultant) gets 
tagged in this post so they understand our rules to abide by. 

To TAG them, click on the post and scroll to the comments.  Make a comment 
and include their name.  The name will become highlighted in light blue meaning it 
has tagged them.   

 13  



You could say something to welcome them that looks like this:  

 14  



Then you will want to tag them in three other posts that you think would be of 
value to them.  This makes them see other areas of the group and piques their 
interest!  And then they will naturally start to scroll and look all over the page.  
Other posts sell to them!  It works!  

What to tag them in: For someone 25-40, I generally pick a Miracle Set Before and 
After, A Lash Intensity Before and After and an Undereye Corrector Before and 
After. 

For a teenager, I would pick Botanicals, Mascara and Under Eye Corrector. 

For a woman over 40, I would pick Volu-firm Repair, mascara and something that 
hydrates. 

If you would like to easily find Before and Afters or photos that are organized, look 
for the albums.   The photos below shows how to find albums.  On a desktop, click 
Photos on the far left first.  Then, click Albums.  Then you can click a photo and tag 
them in a post by writing their name and making a comment.   
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Here is where you can find the Albums on a phone. 

Good comments you could use in the comments of any of the album photos (or 
any photos for that matter) are: 

Jessica Smith, this is our Miracle Set.  I’m obsessed! 

Jessica Smith, this under eye corrector is seriously amazing. 

Jessica Smith, check out this mascara. 

Jessica Smith, this is the skincare line I was telling you about. 
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MESSAGE: 
You’ll then want to private message them with a statement like this: 

“Okay, done!  Just added you to the group Your BeYOUtiful Life.  And I tagged you 
in some of my favorite products too. :)”  

Then you can naturally have conversations with them in the the group or in 
messenger.  The more you strike up just random conversations, the more they will 
“remember” your group and hop back in there. 

On new product launches, you can tag people in posts that you think would be 
intrigued!  Then send them a private message and let them know you were thinking 
about them and tagged them in a post they might like.   

Your thoughtfulness will make them feel special!  And when they feel special, they 
like you more.  And when they like you more, good things happen.  Because at the 
end of the day, people buy from people they like.  So your caring thoughtful spirit 
will build your empire. 

If you have someone who is interested in hearing more about how we make money, 
set up a THREE WAY Message Chat with your Director. 

You could say something like,  

“Hi Jennifer, I know you were asking me a few questions about starting a Mary Kay 
business so I wanted to connect you to my Director so you could meet! So I’ve 
included my Director “Name” on this chat!” 

Then your director and you can have a three way chat that’s super real and 
relatable.   

Using the VOICE Feature on Facebook to send a message is VERY EFFECTIVE and 
really helps you to connect with people by sending a quick voice message like,  
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“Hi Jennifer!  This is Michelle, Sarah’s Director.  So excited to hear a little more 
about you!  Where are you from? I see kids in your profile picture..do you have 
kids?  They are so cute!! What do you do for work?  Looking forward to chatting!” 

You know what also rocks about this whole system?  Facebook RUNS 24/7!  So 
there is no time limit to your tagging and messaging! 

So there you have it.  Your simple guide to ADD, TAG and MESSAGE your way to 
building a profitable online following!   

Does this replace parties and selling in person? NO WAY!  But does it create 
another income stream for you?  Absolutely!!  

So have fun with it and ATM as much as you possibly can!  

Cheers! 
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